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Indy Publishers and PRS for Music Launch UPCOMING
IMPEL Pan-European Licensing Initiative CCC EVENTS:

Following a memorandum of understanding signed at MIDEM 2009, PRS for o _ o
Music has announced that the Independent Music Publishers” European Monetizing Music Publishing
Licensing (IMPEL) initiative has launched as of 1st January 2010. March 9, 2010

Music Rights: A Global View

To date Conexion Music, Fairwood Music (UK), Hornall Brothers Music, April 20, 2010

Kassner Associate Publishers, Music Sales, Proof Songs, Red Ink Music and
Reverb Music have signed up, with a number of others set to join the
collective shortly. IMPEL will directly license the Anglo-American online Reserve your seat now at
and mobile mechanical rights for the publishers along with the associated http://www.thecec.org.
performing rights already represented by PRS for Music to a range of new

and existing digital services.

According to IMPEL, it is the first vehicle which allows a number of independent publishers to work together to
take advantage of the EC cross border recommendation on collective licensing and it provides a convenient one-

stop shop for licensees of this repertoire.

Andrew Shaw MD Broadcast, Online & Recorded Media, PRS for Music said “IMPEL offers a valuable and
practical solution to independent publishers looking to exploit their rights across Europe. PRS for Music has a
proven track record in securing new licensing deals and I’'m delighted we can deliver more music to European
consumers through the IMPEL initiative.”

Stuart Hornall of Hornall Brothers Music said “Pan-European online licensing can be complex and a potentially
time-consuming issue for independent publishers. By acting collectively through IMPEL we can reduce the
administrative burden on music users and licensees and ensure we get paid more accurately and sooner than if
we’d gone through the sub- publisher network. IMPEL also ensures independent publishers comply with the EU
directive to make pan-European online licensing easier.”

Reprinted from Royalty Week Magazine (http.//www.royaltyweek.com). Original source: PRS For Music.



Panel Information

MODERATOR: Eric Polin, Senior Vice President of Music Publishing for Universal Pictures

Eric Polin is Sr. Vice President of Music Publishing at Universal Pictures where he oversees the administration of their film and TV
music catalog dating back to 1928. Previously, he was a partner at Wixen Music Publishing where he oversaw the publishing
administration of some of the top songwriter/artists in the industry. Mr. Polin has been quoted in The New York Times, and his
opinions have been published by Billboard magazine, The Hollywood Reporter, and the U.S. Copyright Office. He has worked in
many areas of the entertainment industry, including motion pictures, television, home video, and music. Mr. Polin is currently serving
his second term on the California Copyright Conference board of directors, where he has participated on and/or moderated various
panels and has authored the hauntingly unforgettable CCC newsletter article entitled "The (Lost) Art of Mechanical Licensing." He
holds an MBA from the University of Southern California and a BA in Economics from UCLA.

Bug Music

“‘A good idea for the new year is for music publishers to go back to their roots to the early 1900s when they actually
produced and licensed music versus what they do now, which is just licensing music. Back then, they produced the
music and licensed it for piano rolls. Or they would commission composers to create musical works and then go out and
hire orchestras to perform it. Today, we need to be more involved in the creation and production of music. While that
may sound like an endorsement for publishers to become record labels, it is—but not as we know the labels today. We
started the 429 Records label with Kings of Leon and signed a band [called] the Features, where we made videos and
helped with tour support and did a lot of other things. Most publishers are not involved in the next step of
manufacturing, marketing and promoting records. But with digital distribution, we service music to over 60 different
retail outlets now.” — John Rudolph, CEO, Bug Music”

The above quote was originally published in the December 19, 2009 issue of Billboard Magazine and is reprinted with permission.

David Hirshland, President of Bug Music

David Hirshland is currently the President of Bug Music, overseeing the operations of the independent publishing administration
company’s five worldwide offices. David was previously employed at the law firm of Rosenfeld, Meyer and Susman where he
represented both talent and institutional clients in the film and music industries. Prior to his legal career, David was an agent at the
Rosebud Agency and later formed his own management company. Having been at Bug for 15 years, David started as V.P. of Business
& Legal Affairs, then Executive V.P. before being named President in 2006. In addition to his management of the company he also
functions in an A&R capacity, allowing the company to increase the size of its ever expanding roster of writers and catalogs. Among
them are the estates of Johnny Cash, Willie Dixon, Muddy Waters, Woody Guthrie and Stevie Ray Vaughan, legendary artists such as
Iggy Pop, the Guess Who and Los Lobos and contemporary alt rock stars such as Ryan Adams, Kings of Leon and Wilco. David
received a B.A. in English Literature from Brown University and a J.D. from UCLA.

Chrysalis Music Group

“Kenny MacPherson says: Connect with ASCAP, BMI or SESAC. Hit their events to meet publishers. Do your
homework and check out the publisher's roster of songwriters, artists and producers. Call them or their managers if you
can. Ask what their relationships are like with the publishers. Then meet with the publishers in their offices. Check out
the people who work there to get a sense of who they are as human beings. Make sure you would enjoy breaking bread
with them.”

The above quote was originally published in the June 28, 2008 “Indies” issue of Billboard Magazine and is reprinted with permission.

Kenny MacPherson, President of Chrysalis Music Group

His Scottish burr as disarmingly apparent as the day he arrived in the States more than two decades ago, Kenny MacPherson is one of
the most visible figures in the music biz. He assumed the presidency of Chrysalis Music’s American division in August 2002, after
spending the previous 13 years as a creative executive at Warner/Chappell Music.



Born and raised in the picturesque seaside locale of Largs, MacPherson, like so many young Scots of his generation, gravitated to
Glasgow and its vibrant music scene, landing a gig at the Apollo Theatre and eventually becoming the venue’s concert manager.
Among the artists who played the hall was former Humblebums member Billy Connolly, who gave the youngster the first of his
several subsequent stints as tour manager. That experience brought him to London and a job with Harvey Goldsmith Entertainment,
which in turn brought him into contact with numerous American acts.

One of them, the Manhattan Transfer, hired MacPherson to work for them out of Los Angeles. Before long, he made a move into
management, or, more specifically, into Mismanagement, which represented Supertramp, then one of the biggest bands in the
business, eventually forming a publishing wing with company head Dave Margereson. When Supertramp broke up and Margereson
decided to return to London, Kenny chose to stay in America. He proceeded to tour-manage various artists, eventually taking a posh
gig with Kenny G.

After overseeing numerous tours by the sax-playing money machine, MacPherson accepted an offer to head east in order to run the
New York office of L.A.-based Warner/Chappell. In 1994, after five years in New York, Kenny returned to Los Angeles, where he
was promoted to Senior VP A&R, where he signed and/or developed such acts as Radiohead, Staind, Underworld, Savage Garden,
Paul Westerberg, Disturbed, BRMC and the Blue Nile.

As President and Senior Executive of Chrysalis Music North America, MacPherson oversees an artist management company (Flatiron
Management), an independent record label (Echo) and music publishing offices in Los Angeles, New York City and Nashville.
Presently, MacPherson is working with Dan Wilson, Thom Yorke, BRMC, My Morning Jacket, Joe Henry, Secret Machines, Velvet
Revolver, Ray LaMontagne, and Manchester Orchestra to name a few. Chrysalis is also home to a legendary catalogue encompassing
the hits of Qutkast, Blondie, David Bowie, Billy Idol, Jethro Tull, Paul Anka and Cy Coleman.

North Star Media
“Next-Gen Publishers Pushing Boundaries” letter to Billboard Magazine from Ron Sobel, published May 12, 2007:

“I read Little Steven's ‘Underground Garage’ column (Billboard, May 5) with mixed emotions. Yes, the major publishers
are engaged in "wild publishing stuff," primarily through their ongoing acquisitions of notable catalogs. Nothing new
there. But Steven's distance from what the next-generation publishing community is doing was surprising, to say the
least.

There is a fresh crop of innovative, savvy street publishers who are committed to developing new writers and
aggressively promoting and placing their music. I am aware of a growing handful of smart, artful, well-connected young
publishers who understand new music, older music, new marketing, older marketing and, above all, how to develop and
represent writers to their best potential.

Given the radical sea changes in our music landscape, I am proud to be part of this new face of music publishing, and I
remain excited about the prospects that lie ahead for us not-so-underground publishers and our writers.

Ron Sobel
President
North Star Media”

The above letter by Ron Sobel was originally published in the May 12, 2007 issue of Billboard Magazine and is reprinted with
permission.

Ron Sobel, Esq., President of North Star Media

RON SOBEL, is Co-Founder/Partner of Winogradsky/Sobel, a legal/consulting/business services firm........ is President of North Star
Media........... is the Chair of the Music Business Division at McNally Smith College of Music, and is the Co-Director of the McNally
Smith Symposium on New Media Studies. North Star Media, founded by Ron in 2001, is an independent music publishing company,
providing music placement and artist development services. North Star Media has recently placed more than 400 songs in television,
film, and national advertising campaigns. Recent clients include American Idol, Myspace, American Honda Motors, and American
Greetings. Prior to forming North Star Media, Ron was V.P./Creative Affairs of the L.A. office at ASCAP, having held various
positions over the course of 16 years. While at ASCAP, Ron signed Lenny Kravitz, Pearl Jam, Alice In Chains, Soundgarden, among
others. Ron has published several music industry articles, including his recent book, “Music Publishing: The Roadmap to Royalties™;
and a nationally-distributed article entitled “Music Schools: Are We Incubating Excellence?”. Ron was on the Board of Directors of
the California Copyright Conference for 16 years, and is a frequent speaker at USC, Cal State Northridge, and UCLA.



peermusic

*“’Music publishers could start doing their own 360 deals. We already are investing more in masters, have signed some
artist and songwriters for management, and we have paid for video and promotion. If you own masters, do the publishing
and run management, that’s a 360 deal, although we don’t do any merch stuff because we don’t know that world. Artist
development involves more rights today than in the past and it requires more areas of expertise. So for an artist like
Lala, we signed her to an exclusive publishing deal and paired her with producer Laney Stewart and are paying for them
to record five or six tracks, and we are paying for radio promotion. She doesn’t have a label deal yet so there could be
other investments to make before that deal is signed. We may do a whole album for her.” —Kathy Spanberger,
president/COQ of the Anglo-American region, peermusic”

The above quote was originally published in the December 19, 2009 issue of Billboard Magazine and is reprinted with permission.

Kathy Spanberger, President of peermusic’s Anglo-American Region

Kathy Spanberger, President of peermusic's Anglo-American Region, is a recognized leader in the Music Publishing industry, and 1s
responsible for the firm’s operations in the United States, Canada, United Kingdom and Australia. Active in a number of industry
organizations, she is a former President of the Association of Independent Music Publishers (AIMP) and is a current member of the
Board of Directors of the American Society of Composers, Authors and Publishers (ASCAP).

Born in New York City, Spanberger moved to Los Angeles with her family at the age of eleven. Her father was West Coast
Advertising Director for Billboard Magazine and Kathy cannot remember a time when she did not want to work in the music business.
After graduating from UCLA with a Bachelor of Arts in Economics, Spanberger began working at peermusic. She served as
Managing Director of peermusic Australia and then returned to Los Angeles as General Manager for the United States.

Spanberger became Vice President of peermusic's U.S. companies a short time thereafter. She was named Senior Vice-President of
peermusic's U.S. operations in 1993, supervising the staffs at peermusic's New York, Los Angeles and Nashville offices and
overseeing the activities of peermusic's U.S. Latin music division, including the opening of a new Miami office. In 1995, Kathy was
named Chief Operating Officer of peermusic North America that added the territory of Canada to her slate of responsibilities. In 2000
she was promoted to President of the same companies and in 2003 the United Kingdom came under her aegis.

Spanberger’s recent acquisitions on behalf of peermusic include several internationally recognized music catalogues including Malaco
Music (“Old Time Rock and Roll”) and Hoagy Camichael (“Georgia on My Mind” and “Stardust™).

Talent she is currently working with include David Foster (Producer of Michael Buble’s album, “Crazy Love”), Steve Mac (Producer
of Susan Boyle’s album, “l Dreamed a Dream”), Dan James (ASCAP) , Laney Stewart (ASCAP), Esther Dean (BMI), Gloria Trevi
(Universal), Anahi (BMI, former member of RBD), Renee Cassar (Universal), Newton Faulkner (Sony/Aware), Molotov (Universal),
Plastilina Mosh (Nacional), Victor Manuelle (Sony/BMG Norte), and the Tragically Hip (Canadian Music Icons).

Wixen Music Publishing

“While Cuomo was willing to hand over the reins when it came to songwriting on ‘Raditude,” there's another place he has
kept all the control in-house: publishing. Cuomo and Weezer have never signed a deal with an indie or major, instead
hiring Wixen Music president Randall Wixen to administer their publishing agreements. Cuomo adds that BMI pays him
directly for performance royalties and the label pays him for mechanicals.

‘When Weezer finished our first album in 1994, our manager passed it around to different publishers, and I think the best
offer we got at the time was something like $150,000,” Cuomo says. ‘Even though I didn't have a dime to my name, I
said, 'That's not enough; Weezer is going to sell millions of records.” My manager was pretty upset with me because that
was his first chance to make any real commission.’

Even though Weezer's catalog would fetch far more than $150,000 now, Cuomo says he prefers not to sign any deals. ‘It
just came up again, actually,” he says. ‘A whole different type of corporation is getting interested in buying catalogs, and

a couple made offers. They were two figures greater than what I was getting offered in 1994, but [ still feel like Weezer is
worth more.”



Wixen says acts like Weezer that don't need to use their publishing to secure advances or loans are smart to hold on to
their own rights. ‘I have 1,700 clients, including Cheap Trick and Neil Young, that have gotten off the advance cycle,” he
says. ‘Rivers is in the same mold. They want greater control and to be more involved in the decision-making processes
when it comes to their songs.’

Wixen adds that Cuomo takes his publishing business very seriously. ‘I took Rivers to lunch a while back to explain how
some things work, and he took notes the entire time,” he says. ‘He makes very cautious, very well-reasoned decisions.””

The above excerpt of the article “Weezer's Rivers Cuomo & Jermaine Dupri: The Billboard Cover Story” by Cortney Harding and Mariel
Concepcion was originally published in the November 21, 2009 issue of Billboard Magazine and is reprinted with permission.

Randall Wixen: President and Founder of Wixen Music Publishing.

Randall Wixen is the founder of Wixen Music Publishing, one of the largest independent music publishing administration firms. He
has a degree in economics from UCLA and is author of the book, “The Plain And Simple Guide to Music Publishing.” He has
lectured on music publishing topics at UCLA, USC, Northeastern University among many others.



